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The Pruneyard is the premier shopping center in the area with it’s unsurpassed demographics and accessibility. There is an extremely
dense built in customer base with approximately 243,000 people within 3 miles of the property. Trader Joes, Pruneyard Cinemas,
Sports Basement and Marshalls anchor the project catering to a daily needs repeat customer base. The best in class shops tenants
and restaurants make the Pruneyard one of the top destinations for tenants coming into the market. The proximity to freeways and
at the major intersection of Bascom Avenue and Campbell Avenue make it an easy destination to access. The three points of access
off of both Bascom Avenue and Campbell Avenue as well as a rear point entrance directly off of Hamilton Avenue make ingress and
egress hassle free. Come join the mix, you won’t be disappointed!
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HAPPENING AT THE PRUNEYARD

The Pruneyard recently underwent a major renovation, completed in
December 2017. The goal is to become the premier destination in The West
Valley — offering daily needs shopping paired with destination retail, casual
dining and entertainment in a beautiful and relaxed atmosphere.

The project was undertaken by Ellis Partners, the team that successfully
renovated Town & Country Village in Palo Alto. The abundant common areas
at The Pruneyard are the canvas for great outdoor dining opportunities,
adult hangouts and children play areas.

Since the renovation, the tenant mix underwent a full upgrade to now
include a barber shop, a bookstore and some of the best
restaurants within their fields.




AVERAGE
HOUSEHOLD
INCOME

TOTAL ' /. TOTAL

POPULATION HOUSEHOLDS

1 MILE: 22,769 1 MILE: $187,197 1 MILE: 9,837
2 MILES: 103,822 2 MILES: $190,606 2 MILES: 40,665
3 MILES: 236,689 3 MILES: $201,137 3 MILES: 90,085
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TOWN &

COUNTRY

OLD TOWN
LOS GATOS

MAIN STREET
CUPERTINO

LAUREL
STREET SAN
CARLOS

SAN
ANTONIO
VILLAGE

5 MILES
POPULATION 580,032 472,097 292,241 175,064 530,354 290,982 300159
HOUSEHOLDS 214,854 178,021 101,392 63.789 195757 105,534 11,119
AVERAGE HH SIZE 2.63 263 273 272 267 271 257
MEDIAN AGE 38.9 37.2 36.4 43.4 38.3 30.8 36.8
EDUCATION (25+) 413,338 343,545 204,455 124,881 381,986 209,761 213787
% HIGH SCHOOL 11.8% 7.6% 91% 8.5% 8.7% 10.6% 5.8%
% BACHELORS 32.3% 31.7% 27.8% 35.8% 32.6% 32.3% 30.0%
AVERAGE HHI $202,662 $243,633 $227.898 $246,987 $232.060 $231104 $251.864
MEDIUM HHI $150,646 $189,329 $168,750 $194.631 $175.664 $171,675 $200,001
PER CAPITA $75,114 $91,830 $79.425 $89,936 $85.661 $83.784 $93,528
INCOME
OCCUPATION
AP IAThI 319,275 267,046 154,893 92,513 292,752 158,294 163,388
% WHITE COLLAR 75.9% 84.2% 77.5% 82.5% 81.7% 78.3% 85.9%
% BLUE COLLAR 10.7% 7.0% 9.5% 7.9% 81% 10.0% 57%
0,
?ASRE;I\,GEE & 13.6% 8.9% 13.3% 9.7% 10.3% 11.9% 8.6%
% OWNER
OCCUPIED 45.4% 213% 42.2% 61.3% 43.5% 52.8% 42.8%
HOUSING
HHI BY RANGE 214,854 178,021 101,392 63,789 195,757 105,534 M19
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AND DESTINATION . EXERCISE AND
V. RETALL~ | /G ENTERTAINMENT

1. 4

RESTAURANTS AND | SR
COFFEE SHOPS ‘
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MORE THAN JUST A SHOPPING
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I AWA L A g o g
100  PRUNEYARD CINEMAS 25,767
10 DR FRED SLATER 1,593
12 STARBIRD 1,702
/7 T ||||||||||||||||| / \ 113 TOGO’S EATERY 1,266
~ -~ % 14 CHASE BANK 4,623
o 4 p— — 16 VERIZON WIRELESS 863
- 2 % — 18 UNITED SECURITY BANK 1,470
7 —
- % INIINRIEN Pacific Gatch 25 - 138 BLOSSOM NAIL SPA 2,367
=~ ~ % — 140  FLOWER FLOUR BAKERY 1,181
2 g @ DOUBLETREE 2 — 148 V'S BARBERSHOP 1,154
/ by Hilton™ “ — 152 ASIAN BOX 869
s
L~ s L~ —
C > Marshalls, Z = 155 BUCA DI BEPPO 8,068
o~ > LUNA % - 160  TEASPOON 1,068
~ ] @ o —] 162 UNIQUE EYEWEAR 772
o~ Z g — 165  WORLD WRAPPS 1,436
; % Z — 190  ORCHARD CITY KITCHEN 6,014
\g a Z — 200  BANK OF AMERICA 5,302
L —] 240  SPORTS BASEMENT 42,070
— 2400 THE SATELLITE 6,459
2410  HYDRATION ROOM 1,398
2420 BODYROK 1,815
2430 SECOND STORY SALON LLC 4,359
2500 KYOTO PALACE INC 6,798
2550 KALOS HEALTH 1,354
g g 2560 ROW HOUSE 2,015
£ — 2570 0
- o g —] Z
% Z 5 Z ?Z = | W 2580 COREPOWER YOGA 4,773
~ s ¢ R > 270  SPORTS BASEMENT 4,307
5 % TRADER A A= 300 MARUFUKU RAMEN 3,459
- e e KITCHEN JOE’S Z 2~ 3| o 360 SKIN LAUNDRY 1139
— < ‘ 2 % ;? — g 370  HUMPHRY SLOCOMBE 857
_ 190 2 L L o b 405  DOUGH ZONE DUMPLING HOUSE 3,167
—~ 1= 7T z [TTTTTITITITINIM & =<9 oM .
. 2= Z z — - 420  TRADER JOE'S 12,819
- 2 S 7 440  MENDOCINO FARMS 2,927
A A 3 % 450  SWEETGREEN 2,713
A A ) 510  MARSHALLS 24,851
<
- e g . < Basement 515 BURGER LOUNGE 1,809
— 1 = L 516B  TONG SUI 1,047
= ?2 ; 2 n = —] 518 EUROPEAN WAX CENTER 1,250
% ?? > & & p— 520  CLASSY NAILS 556
2 ?? 5 _ — 525  MADISON REED COLOR BAR 1,664
Z T A CHASEO! 1% — 530  PENNYLAND TOYS 1139
& ?2 s 14 1 — 550 PACIFIC CATCH 5,351
? ?/ ? U||||||||||||||| ||||||||||||| — 560 OUT OF THE BARREL TAPROOM 1,027
=~ 2| T - 2 e il o fors
| 600  BOOKS, INC 3,686
- H ) 650  MASSAGE ENVY 3,164
N BankofAmerica
& = 700  THE LAUGHING MONK 9,883
ol o ¢ The 800  PEET'S COFFEE & TEA 1,744
secondstory @ | § S¢TBLLITE Sh6Re 200
R R OP1 LLLL L OP1 _ BE.STEAK.A 20
2400
OP2A AT&T 3,500
OP2B THE SHADE STORE 1,500

E. CAMPBELL AVENUE
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REGENCY CENTERS

Regency Centers owns, operates and develops dominant, grocery-anchored retail centers in the strongest
U.S. markets. Of the 416 centers and over 56 million square feet of retail space nationwide, 80% of the centers
are anchored by top grocers catering to the daily needs customer base. The strength of the shopping centers
owned by Regency can be demonstrated by the high average household income of $122,000 across their

whole retail portfolio.
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PLEASE CONTACT OUR TEAM

JAMES CHUNG | jchung@theeconiccompany.com | (408) 400-7017 | LIC. 01408190

NICOLE LYON | nlyon@theeconiccompany.com | (408) 400-7008 | LIC. 01975898 <
MIKE CONROY | mconroy@theeconiccompany.com | (408) 400-7061 | LIC. 02046912
MARISA DELGADO | mdelgado@theeconiccompany.com | (408) 400-7014 | LIC. 01917354 the compaNye

© 2025 the econic company. No warranty or representation, express or implied, is made to the accuracy or completeness of the information contained
herein, and same is submitted subject to errors, omissions, change of price, rental or other conditions, withdrawal without notice, and to any special listing
conditions imposed by the property owner(s). As applicable, we make no representation as to the condition of the property (or properties) in question.



